KEEP
ALBERTA
ROLLING

SUPPORTING THE FILM & TELEVISION INDUSTRY




Our goal is to increase awareness of local success
stories in the screen industry and educate the
people of Alberta on the vast opportunity it presents

for creation of jobs, economic diversity, and foreign
iInvestment.
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The Billion-Dollar Content Race

Estimated non-sports video programming expense of selected companies in 2019
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Estimated Worldwide Feature Film
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How Does Film
& Television
Help Alberta?









http://www.youtube.com/watch?v=L4FMjPH41eM

Business Behind the Scenes

Investment in the film and television industry extends beyond the set, it reaches:

Heavy Equipment Rental Commercial Real Estate Coffee Shops
Location Owners Grocery Stores Clothing Stores
Catering Companies Building Supply Stores Vehicle Rental
Taxi Services Gas Stations Home Decor Stores
Hotels Restaurants And more...
Airlines Short Term Housing Rental
GHOSTBUSTERS (2019) JUMANJI (2019)
Z Z Z ! E /
O — / 2800 ROOM NIGHTS
'O— $455,700 ON HOTELS IN KANANASKIS
14,627 225,000 $395,560 OVER OVER TOGO (2018)
ROOM NIGHTS  LITRES OF GAS ON CATERING  $800,000 ON $500,000
RENTAL ON LUMBER
$2,025,647 For Rental & Local Grocers, VEHICLES 2900 ROOM NIGHTS
Spent on Hotels Crew Vehicles Restaraunts & For Construction
in Calgary, Distributors of Sets $539,400 ON HOTELS IN KANANASKIS
& NORDEGG
Fort Macleod,
& Drumbheller $2,100,000 SPENT IN COCHRANE




Supports Communities






http://www.youtube.com/watch?v=lDARqf0YDCI

Building a Mutually
Beneficial Relationship
throughout Alberta



PROMOTION WITH A PURPOSE
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Leveraging Attention For

Uplifting Local Leaders,
Community & Key
Organizations

Promoting Albertan
Values of Hard Work,
Entrepreneurship,
Respect, Integrity &
Industriousness

Bridging gaps between
established and
emerging industries

Showcasing and
developing Tourism &
Creativity throughout the
province (not just Banff)


http://www.youtube.com/watch?v=KNXLxHxe1dQ

Uplifting Local Leaders, Alberta Values, & Community Initiatives

({§) keepalbertarolling « Following
& Didsbury, Alberta

03 YO AT TORAY
ANEHANKIAYTFARMERIBS

183,008

(5) keepalbertarolling Absolute honour
&7 to be hosted today by @mayorrhonda
at @townofdidsburyab to chat with
mayors and economic developers
from surrounding towns as well as
@earldreeshenmp about why Alberta
should embrace the growth of the
film industry. There is so much
opportunity to attract investment 3
into our rural towns & get back to —

work if we become film friendly! X IE(ITlzSIONAYOURITABUE}
There was a lot of great leadership in q
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the room today - the type of forward
thinking that built this province ©Ig
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@ Liked by markkrysko and 138 others

Hartell homestead
August 17 at 2:26 PM - @

)\ keepalbertarolling « Following
Y sundre, Alberta

Such a great video done by keep Alberta rolling this past weekend
we'll they where visiting us during open farm days!

keepalbertarolling This is Jon Allan -
Economic Developer Extraordinaire
for @townofsundre who has been
working tirelessly along with town
council to develop and implement
film friendly policy in the town for
indies and network/streaming
production alike.

It's hard-working, forward-thinking
leaders like Jon who know that
Strong Communities Build Alberta &
good policy makes a difference. The
beauty of Rural Alberta should be
showcased to its full potential!

Keep Alberta Rolling
Published by Brock Skretting (7 - August 17 at 12:37 PM
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. 8 | Black Diamond in Explore Foothills for Alberta Open Farm Days -

Always amazing to get out of the city and learn about local food
sources and support our rural neighbours. We @ Alberta Farmers ¢§
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Showcasing & Developing Under-appreciated Areas in Alberta

Keep Alberta Rolling is at Aetna, Alberta. e Keep,Alberta Rolling @
August 1 at 12:24 PM - @

July 28 at 11:28 AM - @

. " . Zen Zeitgeist in Zama City ==
RIS WHHC EhlrCRinASERAIDERS Mackenzie County .~ Mackenzie Frontier Tourist Association
Cardston County w# rangerbobby

Keep Alberta Rolling
Published by Brock Skretting 17 - August 3 at 2:21 PM - @

Blessed and Boundless near Town of Bassano
County of Newell £ Today's Country 95-5

Msismashley1991 #CinematicABfromAtoZ e Sergio.nikol

People Reached Engagements Boost Again

OO 302 15 Commen! ts 56 Shares

oY Like (J commen t > Share o

#CinematicABfromAtoZ

- Series of posts, pictures & videos virtually exploring the province

- Connecting local hobbyist photographers, videographers, creatives
to a larger audience

- Tagging municipalities, local arts societies, museums and tourism
associations

- Building an unofficial “Travel Alberta” sister platform that
promotes and encourages communities through storytelling



& INDIGENOUS
&% TOURISM
== ALBERTA

Indigenous
Empowerment

Highlighting Accomplishments
of First Nations in front of and
behind the camera

Promoting and supporting
nations that wish to be involved
in the same way we do
municipalities

Creating long term
partnerships with goals of
building capacity, training and
fostering community



Rooting the

Industry &
Capturlng Value

Fan Bases from around the
world visit locations where
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projects are made SOUTHWEST 3

With targeting marketing we
can capture maximum attention

when the ‘press tour’ of a show
FOOTHILLS BUSINESS

happens RECOVERY TASKFORCE
By creating and updating
experiences for fans and
Albertans alike we can drive
tourism in Rural Alberta
(Examples: Updating Movie : & iR ) 16 million views
Maps with Alberta SW to be an ) :

App, Creating a scavenger hunt
for Earpers in Didsbury, Painting
Film Related murals in small
towns
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Industry
Comparison



Industry Comparison (2018)

Dollars Spent on Production per Year (Billions)

4 B Billions




Industry Comparison

Jobs in Industry




What's Limiting
Alberta’s
Success?



Dollars Spent on Production
per Year (Billions)

B Billior

BC ON QC AB




How Film Tax Credits Work

(Putting Alberta back to work now and giving a rebate later)

1. Film or television show shoots in province spending millions and
creating hundreds of jobs

2. Producers submit audited financial statements to provincial
government

3. Provincial Government gives tax credit on percentage of dollars spent
in Province after production finishes

4. Producer receives rebate cheque



Rural Incentive

- On UCP Platform a ‘Rural Incentive’ was promised

- Adds an additional percentage to the tax credit
for expenses or days shot “Outside of the zone” (An
imaginary circle around Calgary and Edmonton)

- This would help with increased costs with location
shooting such as time on labour, gas on distance
driving, hotel, per diem

- Designed to encourage spending in rural small
business and increase number of days shot in these
areas

- Has seen major success in BC, Ontario and
Manitoba




Alberta’s Film & Television Tax Credit

22%

of eligible expenditures, to a maximum payment
of $10 million.

Capped at $22 Million (2020-21), $31 Million
(2021-22), $45 Million (2022-23)



How to be a
Film Friendly

Municipality, County,
MD, or Special Area




Tl

Have a film section on municipality & county websites
with some photos/shows that have shot there

Clear policy in place for film shoots and use of public
properties/roads - downloadable from site (Good
Examples: Foothills County, MD of Bighorn)

One point of contact for County/MD office

Link to our socials & engage with stories about both film
and community events

Engage with local MLA and ministers on Rural incentive
bump up & provincial incentive



Stay Engaged

##KeepAlbertaRolling



